
 
Understanding Your Reader 
Knowing who you’re writing for makes every decision easier, tone, structure, examples, 
pacing, even chapter length. This isn’t about targeting demographics or building a 
“reader avatar.” It’s about understanding who will enjoy or be moved by your book. 

Who Is This Book For 

Start with a simple question: Who do I imagine holding this book? 
You don’t need a detailed profile. Just a sense of the reader’s interests, expectations, 
and level of knowledge. 

For fiction, think about: 

• the kind of stories they enjoy 

• the emotional experience they’re looking for 

• how much complexity they’re comfortable with 

For non-fiction, think about: 

• what they want to learn 

• what problem they want solved 

• how familiar they already are with the subject 

A clear reader helps you make clear choices. 

What Does Your Reader Need 

Readers come to a book with hopes, sometimes conscious, sometimes not. 
Ask yourself: 

• Do they want to be entertained 

• Do they want to learn something 

• Do they want to escape 

• Do they want clarity on a topic 

• Do they want to feel something 



How Much Should You Explain 

A good rule: Explain enough for your reader, not for everyone. 
 
If your reader already knows the basics, you don’t need long explanations. If your reader 
is new to the subject, you can slow down and guide them gently. 

This keeps your writing confident and avoids unnecessary padding. 

What Will Keep Them Turning Pages 

Readers stay engaged when they feel: 

• grounded (they understand what’s happening) 

• curious (they want to know what happens next) 

• rewarded (each chapter gives them something) 

Whether you’re writing fiction or non-fiction, think about the rhythm of your chapters. 
Give the reader a reason to continue. 

A Quick Exercise 

Write a short paragraph beginning with: 
“My ideal reader is someone who…” 
Don’t overthink it. Just describe the person you imagine enjoying your book. 
Then write another paragraph beginning with: 
“When they finish the book, I want them to feel…” 

These two lines alone can shape the entire tone and direction of your project. 

 


